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Kristene Mullen

Vice President/Director of Public Affairs, McDonald’s Australia
I started at McDonald's when the Australian business was being attacked on a number of fronts. People thought McDonald’s was tired, old and processed, we  hadn't made any changes to our menu, our decor was very similar to when we opened our first restaurant in the 70's and we were the poster child for Obesity. It was clear that we had to do something to address these concerns from our customers as well as the media.

I led a change in the PR philosophy which saw McDonald's aggressively and proactively manage a series of issues facing the Company. What I had the most success with was 'selling the future, obesity and food quality.

I believe the outcome of this work is most visible in the 180 degree turn around in the media coverage and the media’s changed opinion of McDonald’s.

We attended Obesity summits and participated as guest speakers. We targeted the groups and organisations that were our biggest critics and spent an enormous amount of time and effort in trying to educate them about the McDonald's Australia business. This would involve one on one briefings with our CEO and our key critics, attending obesity summits, holding our own forums.  Whatever opportunity we had to educate key opinion leaders about the journey we have been we made sure we were there.

We have built a great relationship with the media which I am proud of and as we head into 2008 we hope to strengthen those relationships and give the media access to more of the senior management team.

In  addition  I  have  played  a  leading  role  in  building  sustainable relationships  with  the Dietitians Association of Australia; GP's, Obesity Taskforce, various Ministers on a State and Federal level.

· Responsible for protecting McDonald’s brand through a number of key public relation strategies.

· Responsible for creating a more open and honest direction for the company.

· Responsible for handling crisis management, media relations, government relations and event management.

· Consistently exceeded outstanding media coverage for McDonald’s Australia new direction.

· Demonstrated ability to change the perception of McDonald’s Australia in the eyes of the media and Key Opinion Leaders through successful integrated PR programs.

· Successfully highlighted the need for PR to be an integral part of the business through my involvement with the senior management team.

Kristene’s favourite food is chocolate. She thinks the only thing that is going to save our planet is for us all - large organisations, small businesses, state and federal governments, mums, dads and families to have a common goal that we can all work to aspire to.  And the person that inspired her the most is her dad!

