


What�s in a name?

Frequently used terms…

• Corporate Social 
Responsibility

• Corporate Responsibility

• Responsible Business

• Individual Responsibility

• Enlightened Self Interest

• Universal Responsibility

• ESG 

• Responsibility / Accountability

• Practicing harmlessness

• Triple bottom line

• Corporate Citizenship

• Sustainability
• Responsible business

• People, planet, profits

• Best practice corporation

• Corporate Social Opportunity

• Total Corporate Responsibility

• Doing well by doing good

The Australian Stock Exchange (ASX) suggests that the terms corporate responsibility, corporate social 
responsibility, and sustainability are used interchangeably.



Is CSR about how a company spends it�s money?
Or how it makes it�s money?

What is the real cost of doing business? 

And who bears that cost?

CSR is a framework (voluntary) to a sustainable 
future.



People Profit Planet

Triple bottom line



Corporate 
Responsibility 

Corporate Social
Responsibility

Sustainability 

Sustainable
Value

Sustainable 
Development

Sustainability 

Corporate Social
Responsibility

Many terms...

Corporate Social
Responsibility
�doing the right 

thing�
Corporate Social

Responsibility

Corporate 
Responsibility

Environment and 
Society



Is it REAL and AUTHENTIC
Or is it GREENWASH?



Futures Thinking
Intergenerational responsibility

(Eco++)Systems Thinking
Carrying capacity of the planet

to absorb waste and support life 

Social Justice
Equity, Dignity, Basic services, Human rights, 

Stakeholder voices

Economic, Environmental, Social/Cultural Responsibilities
�Practicing Harmlessness�

Does Sustainability within your organisation 
contain Core Concepts of Sustainability?



The Green Economy

What is it?
Who’s winning?

Who’s not?



Between 2001 and 2010 Focus Press reduced electricity use by 53 per cent –
a saving of almost 2400 megawatt hours or about $356,000. In this ten year 
period, the company reduced water use by 96 per cent – a saving of 44 
million litres. They also reduced waste-to-landfill by 95 per cent – a saving of
5400m3 or about $250,000. 

Beyond compliance – Efficiency +  Carbon Neutrality = Business Growth

‘The biggest initial difficulty was to convince 
everyone it was worth changing things. I wanted 
to create a sustainable organisation; one that will 
last long beyond my tenure and remain a leader 
in quality and sustainability in printing. 

‘I’m proud of the way our business has embraced 
the challenges as they have changed. It’s one thing 
to know what to do; another to actually do it.’

In the process of doing so much, Focus Press 
has become a thought leader in sustainable 
printing. The company’s senior management 
present at conferences about demystifying 
green printing and sustainability in the supply 
chain. They write articles for trade magazines, 
and prepare case studies on how Focus Press 
has helped clients save resources and money.

Focus Press started in 1994 with four people. 
Now with 140 employees and still growing, it 
has two locations where it prints a wide range 
of material including point-of-sale, marketing 
collateral, magazines, financial documents and 
catalogues. The company is at the forefront 
of online transactional technology, including 
online quoting, proofing and catalogue 
ordering. They also manage mailing, distribution, 
kitting and inventory for a large client base.

Focus Press was one of the first printing 
companies in the world to achieve accreditation 
for both ISO9001 (Quality Management) and 
ISO14001 (Environmental Management).

The company joined the Sustainability 
Advantage Program when it was formed in 
2008. Focus Press was one of the first two 
Sustainability Advantage Gold Members. 

One example of Focus Press’ pioneering ways 
is the design solution it invented for a client to 
reduce the bleed on text pages. This new bleed 
process saved 1.5 million litres of water and 

33 tonnes of paper over the life of the contract. 
This is the equivalent of 700 trees or $70,000.

Where possible, Focus Press uses only 
environmentally responsible raw materials, such 
as recycled paper, chain of custody certified paper 
and vegetable based inks. The firm refuses to use 
paper manufactured from old growth forests.

There is insufficient room to list what Focus Press 
has achieved in the past decade. A selection of 
other highlights includes:

t� the company stopped using alcohol –  
saving $80,000 per year

t� installed office windows with heat reflective 
coating to reduce air conditioning

t� installed power factor correction to improve 
electricity usage efficiency to 90 per cent – an 
extra saving of 214 megawatt hours per year

t� established a policy to turn off all office 
computers and lights when not in use –  
an estimated saving of 13.5 megawatt  
hours per year.

The final word belongs to Fuller: ‘There is a 
misconception in the printing marketplace that 
being environmentally-friendly is expensive. 
This is a fallacy. All production at Focus Press is 
environmentally-friendly and most of it costs the 
same or less than traditional printing methods.’
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Phone  (02) 9995 5000  Fax  (02) 9995 5999  Email  info@environment.nsw.gov.au  www.environment.nsw.gov.au
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Your next step
To find out how your business can join  
the Sustainability Advantage Program, 
contact the team:

Email sustainbus@environment.nsw.gov.au
Call 02 8837 6000
Visit  environment.nsw.gov.au/sustainbus/

sustainabilityadvantage.htm



Zero to $80m in 5 years

Add sugar to algae to turn it 
into crude oil

Mixed sawdust with algae 
to make olive oil

Contract for US military to 
create diesel



Technology turns waste into building materials
The concrete industry contributes at least five per cent of the world’s 
human-created greenhouse gas emissions. But imagine a building 
material produced from waste products and designed to be fire-resistant, 
blast-resistant, acid-resistant, sprayable, castable, adhesive and strong, 
plus it produces 60 to 80 per cent fewer greenhouse gas emissions than 
concrete. These new materials already exist: they are silica-based 
geopolymers, and CSIRO scientists are working on new applications in 
construction and manufacturing.





Smart food packaging reduces waste...
Keeping food fresh is a major 
issue; refrigeration is not 
accessible everywhere, and also 
uses a fair amount of power. 

‘Smart’ nanopackaging avoids 
the need for refrigeration. Some
use nanoparticles of clay to keep 
food fresh for months by 
blocking the passage of oxygen 
and moisture, slowing the 
growth of bacteria. 

Other types of nanopackaging 
can change colour to alert you if 
the food is starting to go off, or 
even self-repair holes and tears.
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Jumyo village, Java, Indonesia
January 5, 2011

Text

Over 1,000 people have 
been forced from their 
homes
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Who else is focusing on the 
Green Economy?

• Nike
• Samsung
• Phillips
• Avon
• Rickitt Benckiser
• Interface
• Timberland
• Patagonia
• HP



GE – Powered by ecomagination

GE had a green growth strategy  to increase revenue via GE  ecomagination
from $10 billion in 2004 to $20 billion by  2010.  Since launching, 
ecomagination has met or exceeded  every goal they set achieving $85 
billion in revenue from ecomagination products and services in 2010 - 11. 

They have invested $5 billion in clean-tech 
research and development, seen 22 percent 
reduction in greenhouse gas  emissions, 30 
percent reduction in water use and $130m 
in energy efficiency savings. There is now a 
total of 110  ecomagination products. 
Revenue over the next 5 years of 
ecomagination products is expected to be 
at twice the rate of overall GE revenues.





Siemens growth continues
In November 2010 Siemens reported that revenue from its green portfolio 
had surpassed expectations and would come in at around €28 billion for 
the 2010 fiscal year. 

In  November 2011 revenue with ecofriendly products and solutions 
showed gratifying growth. Revenue generated by the Environmental 
Portfolio contributed around €30 billion to the company total. Siemens 
aims at exceeding the €40-billion revenue mark with green technologies 
by the end of fiscal 2014. Products and solutions that contribute to the 
abatement of greenhouse gases as well as environmental technologies for 
clean air and water are included in the Portfolio. This is a mere fraction of 
the $40 trillion that cities across the globe will spend on green 
technologies such as energy generation, grids, water, waste and 
transport over the next 25 years.



Smart Cities
By 2050 there will be 7b living in cities
We must duplicate infrastructure in 40 years that took
us centuries to develop.

Big push for Smart Cities – not dumb ones!

Singapore wants to become a living laboratory for urban smart technology.

Amsterdam: Integrated holistic plan to reduce GHG by 40%  (twice the EU 
targets).  District energy systems for hot water  and sewerage.  Amsterdam
Innovation Motor (AIM) PPP to identify interesting smart projects so they are 
worthwhile for everyone.   Inv $1b to help speed the adoption of electric 
vehicles, smart grid and building technologies.





Smart Cities

Masdar – Home to 40,000 built 
entirely on a raised platform, which 
makes maintenance and the 
installation of new gear much easier. 
Below the platform sits the smart 
infrastructure, including water pipes 
with sensors and a fibre-optic 
network. Above it is to be a showcase 
for all kinds of green technology: 
energy-efficient buildings, small pods 
that will zoom around on paths (no 
cars will be allowed) and systems that 
catch dew as well as rainwater. 

Every country needs their own master-planned eco city. Germany will have 
aptly named ECO CITY Hamburg, the UK has Hanham Hall, Sweden has 
Super Sustainable City in Gothenburg, Spain has Logroño Montecorvo 
Eco City, and the UAW has Masdar

http://www.inhabitat.com/2009/08/19/eco-city-seeking-highest-rating-from-the-three-major-major-green-rating-systems/
http://www.inhabitat.com/2009/07/02/largest-eco-village-in-the-uk-will-boast-zero-carbon-homes/
http://www.inhabitat.com/2009/03/16/swedish-super-city-envisions-gothenburg-as-ecotopia/
http://www.inhabitat.com/2008/10/01/mvrdv-logrono-motecorvo-eco-city/
http://www.songdo.com/Admin/2007/05/09/norman-fosters-green-desert-utopia-in-dubai


Smart Cities

Cisco – Demonstration using 
digital plumbing in Songdo City 
near Seoul, Sitting on 
reclaimed land, Songdo is 
perhaps the most ambitious 
smart-city project so far. It is 
expected to cost $35 billion 
and will be home to 65,000 
people. Like Masdar, it will 
boast all the latest green 
technologies. But its main 
claim to fame is that 
everything in the city is wired 
up. 

The impressive open space will do wonders for storm water retention 
and reduction of urban heat island effect, The whole city is based on 
LEED green building standards and over 120 buildings will seek 
LEED certification, which will make Songdo the largest private LEED 
development in the world. Songdo is also part of the LEED ND 
development program as well as Korean Green Building Certification 
System (KGBCS). The list of green design features includes, green 
roofs, LED lighting, co-generation, 75% of construction waste to be 
recycled, waste management system, low-VOC materials, expanded 
mass transit service, native landscaping and more.

http://www.usgbc.org/DisplayPage.aspx?CategoryID=19
http://www.inhabitat.com/2009/06/27/twisttogether-led-block-tree-blossom-at-moma-store/


Green growth leaders are not 
always who and what we 

expect...
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William Kamkwamba



Felix Finkbeiner was 9 
years old when he came 
up with the idea of 
planting a million 
trees in each country 
on earth in order to 
capture dangerous 
greenhouse gases. His 
dream has become a 
global movement, with 
children all over the 
world following the 
Plant-for-the-Planet 
initiative, planting trees 
and “fighting for climate 
justice”. Felix and his 
family recently visited 
Durban to set up Plant-
for-the-Planet 
Academies. 

Felix and Wangari Maathai



Look around the room?



Size of Market

• China suggest their Green Economy will be worth $1t b 2012 – 13.

• HSBC suggest clean economy will be worth $1.5 - $2.7t by 2020.

• Mobium (www.mobium.com.au ) recently released fourth annual Living 

LOHAS (Lifestyles of Health and Sustainability) trends report shows that 

the Australian consumer spending on healthier, more sustainable products 

and services continues to surge, from $12 billion in 2007 to $21.5 billion in 

2010. Forward estimates the market will reach $27 billion by the end of 
2012.

http://www.mobium.com.au/


Tap into Australian LOHAS Market
LOHAS accounts for 100 
million consumers world-
wide and represents a 
marketplace worth more 
than $500b.
The Australian consumer 
market for healthier, more 
sustainable products and 
services is valued at $21.5b 
across the six diverse 
LOHAS products and service 
categories consumers 
actively seek a more 
sustainable and ethical 
lifestyle.  On track to reach 
$27b by end 2012.



4 Trends Shaping the Profession

1. Strategy is no 1 Job.
2. Raising the Bar
3. Strange bed fellows
4. Built to last

For leadership companies in sustainability – after picking low hanging 
fruit, the work becomes much more challenging – a series of incremental 
improvements built upon earlier improvements.  These efforts are 
clearly differientiating the leaders from the rest of the pack.



Doing business with Wal-Mart

“Over time, if you cannot tell us how this product was made, 
what it’s ingredients are and where they came from, how the 
workers in the factory are treated and paid, what packaging 
materials are, how it was shipped etc – we will not do business 
with you.  

That is our choice and the choice that each of our suppliers will 
need to make.  Transparency is crucial to us and our customers”

Rand Waddoups  Senior Director CR





http://www.greenbiz.com/blog/2010/07/19/walmart-and-sustainability-index-one-year-later

http://www.greenbiz.com/blog/2010/07/19/walmart-and-sustainability-index-one-year-later


P&G
Score
Card



Sustainability 
goes beyond 
Energy

• Incorporates a 
holistic approach to 
Corporate Social 
Responsibility (CSR)   

• Embeds the 
principles to deliver 
internal buy-in and 
genuine 
stakeholder 
engagement using 
a business case 
framework



Sustainability Journey

Sustainability

1.0
Sustainability

1.5
Sustainability

2.0

Focus Compliance Voluntary Reporting Performance Management

Example EH&S, US EPA, CRC 
(UK), NGERS

CDP, CSR, GRI, DJSI Operational Efficiency & 
Savings

Stakeholders Risk and Compliance 
Managers

Sustainability and 
Environment Managers

Facilities & Energy, 
Business Managers

Scope Internal Operations Internal Operations Entire Value/Supply Chain

Frequency Annually 6 Monthly or Annually Daily, Weekly, Monthly

Data Sources Internal Surveys Supplier Accounts Meters & Infrastructure

Tools Spreadsheets Web Forms Enterprise Software



Congratulations 
Townsville…


