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Introduction

Earth Hour™ 2008 extends a warm welcome to the Australian Advertising 
and Media community. Last year, in addition to 2.2 million individuals, over 
2,200 Sydney based companies signed up for Earth Hour and, in doing 
so, committed to turn off their lights for one hour on March 31, 2007. They 
also committed to a 12 month, non-binding, target of a 5% reduction in 
greenhouse gas emissions across their businesses. Some of the ways 
brands got involved with Earth Hour included:

•  Turning off lights in major chains, like McDonald’s turning off their  
golden arches

•  Co-sponsoring advertising like EnergyAustralia and metrolites

•  Staging corporate events like Coke and screening of An Inconvenient Truth

•  Breakthrough ways of reaching the consumer, like Optus spreading the 
Earth Hour word via SMS

•  Creating consumer events like Guinness giving out free beer at bars  
in support of “an extra hour of darkness”

That’s a great start, but imagine how much more we could achieve with the 
collective creative power of the Australian Advertising and Media community. 
We are asking Australian agencies, in partnership with their clients, to make 
Earth Hour 2008 a huge success by pledging their participation. Specifically, 
we want you, in partnership with your clients, to activate breakthrough and 
creative ways to support Earth Hour in the most inspirational manner possible.

We want Earth Hour to be an idea that is owned by the whole advertising 
community.  As Earth Hour launches across 20+ international cities in 2008, 
we aim for Australia, the originating country, to show continued creative 
leadership of this global event.

Earth Hour Awards

Campaign Brief
Campaign Brief will award a trip for two to Cannes 2008 for the best third 
party creative. Awards will be judged by some of the world’s most respected 
creative leaders, chaired by Mark Tutsell.

Sydney Morning Herald
The Sydney Morning Herald will award a trip for two to Cannes to the client 
and agency person who find the most effective and/or inspirational way to 
leverage Earth Hour.



4

Earth Hour Advertising Partnership

Third Party Support  
Creative Brief 2008

BACKGROUND
The Background Earth Hour DVD is located as a separate file in the  
ftp folder where this document was downloaded. 

What is the issue we are trying to solve?
In 2008, Earth Hour will be a global event where millions of people from 
around the world will turn off their lights for one hour at 8:00pm on March 
29th. This symbolic event gives us the opportunity to raise our collective 
consciousness and create greater immediacy and action to combat global 
warming. It’s a simple yet powerful statement that individual action on a  
mass scale can help change our planet for the better. 

To help raise awareness and garner support for Earth Hour, we are asking  
all agencies to ask for their client’s support by showing that their brands  
care about climate change. 

What is the specific role of communication?
To show your brand’s support for Earth Hour and to demonstrate  
creative excellence.

TARGET MARKET
Who are we talking to?
Earth Hour is a universal mass market movement. We are aiming our 
communication at all target markets. Global warming is an issue across all 
gender and age groups. 

What is the best way of reaching them?
Support in any media your clients are able to provide would be welcome. It 
can be as simple as adding an Earth Hour tag or logo to show your support, 
to holding an Earth Hour event, or creating your own unique Earth Hour 
communication. 

Insight
People aren’t as environmentally conscious as they should be because they 
don’t see the effects of their efforts in their everyday lives. They can’t see 
things like a reduction in CO2 in the atmosphere or how recycling reduces 
landfills. 



5

Earth Hour Advertising Partnership

What is the single most important thing we need to say? 
At 8pm on March 29th, 2008, turn off your lights for one hour and see the 
difference you can make.

Why is this true and relevant?
The way we all use our planets natural and finite resources has a direct 
impact on OUR climate. A simple action like turning off the lights for one hour 
can save enormous amounts of energy and reduce the rate of environmental 
decay. It’s a significant yet easy action to take and it’s also a bigger 
opportunity to start doing more in the way of reducing our environmental 
footprint. 

Earth Hour’s ultimate goal is to get people to reduce their emissions by 5% 
per year. As such, creative executions can be relatively broad. They can 
support the Earth Hour event (i.e. turning off the lights at 8:00pm on March 
29th, 2008), combat global warming in general, or be more specific, such as 
tips to reduce people’s environmental footprint on the planet. Please review 
the Earth Hour fact sheets in Section 7 for additional Earth Hour facts. 

Mandatory Inclusions
See Earth Hour Brand Guidelines

Tone
Human, optimistic, inclusive, passionate and caring.

The brand should never be aggressive or use scare tactics to incite 
participation.

 

Timing

All.Agency.Briefing w/c Nov 12

Creative.Development w/c Nov 12

Production When available

Media.  To run between Feb 1– Mar 29

Earth.Hour 8:00pm Mar 29th, 2008

Note that a high resolution PDF of final artwork, mpgs or film, online, pictures 
of events, or any other creative output must be forwarded to Earth Hour. This 
is not an approval process, but is required for record keeping to ensure Earth 
Hour is aware of all support and to have material for Campaign Brief and 
Sydney Morning Herald awards judging. Files can be forwarded to  
Ryan.Bernal@leoburnett.com.au or Sam.McGown@leoburnett.com.au
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 Responsible Use &  
Corporate Participation

Responsible Use
Earth Hour is an open source property guided by the Earth Hour consitution. 
Companies wishing to utilise Earth Hour should do so in a responsible 
manner to promote Earth Hour and show their support.

Earth Hour does not specifically endorse corporate brands or activities 
(environmental or otherwise) without prior written approval. We do, however, 
welcome the universal partnership with brands looking to spread the Earth 
Hour message.

Corporate Participation
We are expecting near universal corporate participation across Australia for 
Earth Hour in 2008. A complete list of the Sydney based companies that 
participated in 2007 can be found in the Earth Hour ftp folder where this 
document was downloaded. The Earth Hour 2008 website, going live in 
December, will be updated with company participation as it becomes available.
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Third Party Creative Samples 2007

Print
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In-Bar Poster

Guinness held special events at select bars where patrons enjoyed a pint of 
Guinness by candlelight in support of Earth Hour.
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Outdoor

Images of EnergyAustralia metrolite pre and post.



10

Earth Hour Advertising Partnership

Earth Hour Fact Sheet

SUMMARY OF EARTH HOUR 

The Issue 
Climate change is the most significant threat to our way of life on Earth.  
One way to slow the current rate of global warming is to get each individual  
to make small adjustments to the way they live. To achieve individual change 
we need to demonstrate how simple and easy the changes are.   

The solution 
An event that gets full community involvement in a simple action that will 
make a difference.   

WWF-Australia and Fairfax invite all households and businesses to turn off 
their lights for one hour at 8.00pm on 29th March 2008 – this is Earth Hour.   

Earth Hour has the full support of the Premier of NSW, the Lord Mayor of the 
City of Sydney, and all city and emergency services.  

The Objectives  
•  Get as many individuals, households and businesses as possible to turn 

off their lights as a symbolic statement about the greatest contributor to 
climate change (coal-fired electricity) 

•  Educate the community on the threat of global warming and what each 
individual can do to make a difference in their day-to-day activities to 
reduce their emissions 

•  Get corporate participants to communicate Earth Hour through internal and 
external channels and commit to turn off their lights on the night 

•  Provide precedent for an annual event and seek involvement from other 
cities across Australia and around the world 

•  Measure the change in Sydney’s greenhouse gas emissions, aiming for a 
5% reduction in the year following Earth Hour.  

The Message  
Commercial Sector  

If Australia’s commercial sector turned off lights when buildings weren’t 
in use and combined this action with other cost effective technology they 
could reduce lighting emissions by 70%, this would save 2-4 million tonnes 
of greenhouse gas emissions. Earth Hour aims to show these companies 
how easy and cost efficient these changes can be through case studies of 
companies that have already achieved massive reductions in their emissions. 
Earth Hour is working with 3CBDs, a City of Sydney initiative which aims to 
reduce the climate change impact of office buildings.  

Households 

We want each individual to understand that electricity consumption is a direct 
contributor to global warming and that small actions by every individual can 
make a big difference. When households sign up to take part in Earth Hour 
they will receive a pack with all the information and tools they need to cut 
their emissions (and their energy bill).   
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If all Australian households simply turned off unused lighting and appliances 
on standby at the power point it would reduce Australia’s emissions by at 
least 5 million tonnes per annum.  

The Facts  
•  69% of Australia’s greenhouse gas emissions come from energy production 

(CSIRO) 

•  October 2006 was by far the hottest October on record for NSW with the 
state wide average maximum temperature more than 3.2ºC above the 
historical average of 24.4ºC (records since 1950). Australian Government- 
Bureau of Meteorology 

•  By 2100, up to 15,000 Australians could die every year from heat-related 
illnesses and the dengue transmission zone could reach as far south as 
Brisbane and Sydney if we continue to allow [greenhouse gas] emissions to 
increase. (Australian Medical Association).
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Earth Hour Actions 
1. Lights out 8.00pm-9.00pm 29 March 2008 
Turn out your lights for one hour at 8.00pm on 29 March 2008 for Earth Hour 
– and pledge your commitment by signing up at www.earthhour.org. It’s free.  

2. Turn appliances off standby 
Unplug any appliances – mobile phone charger, TV, microwave, MP3 player 
– which are not being used and are on standby.  Appliances on standby 
chew up almost 5% of your electricity bill.  

3. Turn off anything that doesn’t need to be on 
A good rule is to turn off anything not being used. When you leave a room or 
leave the house, turn off your lights or appliances like the TV or computer.  

4. Switch to Green power 
Contact your electricity provider today and switch to Green Power, a cleaner, 
renewable form of energy that does not contribute to global warming.  If 
all Australians switched to Green Power today, Australia’s total greenhouse 
pollution would be cut by 30% in one year. That’s the equivalent of more than 
40 million cars!  

5. Tell a friend 
Spread the word about Earth Hour by involving your friends, family and 
workmates. Get them to sign up at www.earthhour.org and most importantly, 
turn off the lights at 8.00pm Saturday 29 March 2008.
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Earth Hour Brand Guidelines  
and Logos

The Earth Hour Brand Guidelines and Earth Hour logo are located as a 
separate files in the ftp folder where this document was downloaded.


